MARKETING SERVICE

Per Capita Consumption of Selected Dairy Products

Dairy product consumption has changed substantially over the past several decades. These
changes have important implications for all involved in the production, processing, and marketing
of milk and milk-based products. Particularly noteworthy are the trends in per capita consumption.
The graphs in this bulletin depict per capita consumption data for various dairy products from 1975
through 2006*.

A continual downward trend in per capita consumption of fluid milk and cream products is depicted
by the graph below and the upper right graph on page two. Comparing 2006 with 1975, fluid milk
and cream consumption decreased by 20.3%. This is in sharp contrast to the persistent upward
trend in cheese consumption indicated by the graph below. Per capita cheese consumption in

2006 was 127.6% greater than it was in 1975. Similarly, a strong positive trend in per capita C
consumption of all dairy products is depicted by the top left graph on page two. Consumption of G
all dairy products on a milk equivalent basis increased by 67 pounds per person (+12.4%),
increasing from 539 pounds in 1975 to 606 pounds in 2006. (For a detailed examination of per U
capita sales for individual fluid dairy products see the July 2007 issue of this bulletin.) $
The remaining graphs on pages two
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All Dairy Products

Per Capita Consumption: Milk Equivalent,
Milkfat Basis
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Per Capita Consumption of Cheese
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Fluid Milk & Cream
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Per Capita Consumption of
American Cheese
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0 * Includes Colby, washed curd, stirred curd, Monterey, and Jack.
R T L o L o e o o I I T e e e

e N & Y &P S <

1975 through 2006



Per Capita Consumption of Per Capita Consumption of
ltalian Cheese Miscellaneous Cheeses
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Nonfat Dry Mk Cottage Cheese | * Includes Half & Half, Light & Heavy Cream, and Sour Cream.
Does not include yogurt.
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Statistical Producer Price Class |
Uniform Price Differential Utilization

Jul '07 Jun '07 Jul '07 Jun '07 Jul '07 Jun '07
Northeast 22.94 20.80 1.56 0.63 42.02 44.81
Appalachian 23.28 2070 e e 68.08 73.40
Florida 24.22 2162 - - 80.06 79.19
Southeast 23.29 2076 = - 65.80 66.67
Upper Midwest 21.65 20.12 0.27 -0.05 14.27 17.30
Central 21.90 19.80 0.52 -0.37 33.61 41.17
Mideast 21.97 19.91 0.59 -0.26 33.96 37.54
Pacific Northwest 21.98 20.19 0.60 0.02 30.10 30.63
Southwest 22.69 20.48 1.31 0.31 29.90 73.84
Arizona 22.09 20030 = - 34.41 33.40

The U.S. Department of Agriculture (USDA) prohibits discrimination in all its programs and activities on the basis of race, color, national origin, age, disability, and
where applicable, sex, marital status, familial status, parental status, religion, sexual orientation, genetic information, political beliefs, reprisal, or because all or a part
of an individual's income is derived from any public assistance program. (Not all prohibited bases apply to all programs.) Persons with disabilities who require
alternative means for communication of program information (Braille, large print, audiotape, etc.) should contact USDA's TARGET Center at (202) 720-2600 (voice and
TDD).

To file acomplaint of discrimination write to USDA, Director, Office of Civil Rights, 1400 Independence Avenue, S.W., Washington, D.C. 20250-9410 or call (800) 795-
3272 (voice) or (202) 720-6382 (TDD). USDA is an equal opportunity provider and employer.
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